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REGULI DE COMUNICARE COMERCIALA
RESPONSABILA PRIVIND BEREA

denumit in continuare Codul BR

Rules on Responsible Commercial Communication for Beer
hereinafter referred to as the BR (ode
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1. Preambul

Berea, atundi cand

1. Preamble

31 mod responsabi, pa

cuun stil de viat si
deo joriate de sl responsabll,
eri i are drept { i pe ceia
caror varsta depaseste varsta de 18 ani si ca se face cu suficienta grijs,
astfel Incat s3 nu Incurajeze consumul excesiv si responsabil.
Prevederile acestor comunicari comerciale pentru bere reprezinta baza
luaril activitatilor reale ce 3 Acest lucru

As responsible brewers we want to ensure that beer marketing is directed
onlyat those above 18 y.0.and s carried out with sufficient regard so as not
to encourage excessive or irresponsible consumption.

The provisions of these Rules on Commercial Communications for Beer are
the basis for the assessment of actual activities pertaining to commercial

P
mod creativ i in concordanta cu valori precum:
- consumul ca experient3 placuts, personala sau socials;

sirelaxare;

communications. This allows the brewing industry to develop commercial
andin

suchas:

-+ drinking as a'social activity, and responsible consumption as a source of
enjoyment and relaxation;

majoritate a consumatorilor;

- consuml ar trebui sa se faca cu moderatie.

Pentru a mentine increderea consumatorilor, industria beri are interesul
sa se asigure i

decent

te, adevarate 5| ile din punct

5 majorityof
consumers;
- drinking should done with moderation;

it
o ensure that its commercial communications are properly regulated,
S0 hat they are seen o b legl decent honest, truthful and socaly
acceptable.



11. Scopul

Scopul acestor reguli de comunicare comerciali privind berea este s3
ol =sneciaen ) e e oo continutl U ST ar
imbunstateasca - dac si unde este necesar ~ comunicérile comerciale
asfelInci 3 nu ofensex poblcul sa0 chia s¢ prople de imia ntre
comunicarile adecvate i cele inadecvate.

LS G G B SR R i e et

pror
T Intotdeauna dezvoltate, 5t @

1l. Scope

The aim of these rules on commercial communication for beer i to ensure.
compliance with and implementation of the letter of it and maes if
tto offend our

inappropriate communications.

Like all other commercial communications for other products, beer
promotions should:

responsabil
e Tt deplin conformitate cu legile, reglementarile si
codurile in vigoare;

- 53 nu fie niciodata adresate minorilor (persoane care nu au Implinit
Varsta legals pentru achizitia de alcool);

« 53 nu Incurajeze niciodata comportamentul violent, agreslv, periculos,
anti-social sau fleg:

sau abuzul de alcool;
« 53 nu Injoseasca niciodata nici un grup al societafi si sa nu ofenseze
standardele acceptate de bun gust si decenta.

« always comply fully with applicable laws, regulations and self-regulatory
codes;

- never encourage violent, aggressive, dangerous, anti-social o illegal
‘behavior;

- never demean any group in society or offend accepted standards of taste
and decency.

refusing access to those below the legal drinking age.

sl

sisa
ikt

dealcool,
Aceste regull se aplica tuturor canalelor de comunicare comerciala i
medi i

sunt

privire a alcool.

Daca nu exista nici o cerinta legala in acest sens, in orice comunicare

‘comerciala difuzata prin mijloace video, materiale tiparite, alte medil de

afisaj stradal care permit inscriptionarea, trebuie introdus un mesaj de
1septem

009.
dupa aceasts data.
Se recomanda totusi, inserarea unui mesaj de consum responsabil pe

If there is no legal requierement, any commercial communication through
video materials, print materials, or any other outdoor communication that
allows text insertion, a responsability message must be included, wherever
‘appropriate, starting with st of September 2009 The provision is applicable
to all materials created/ produced after that date.

the labels'surfaces which allow text insertion.
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11. Principii de baza

Comunicarea comerciala trebuie:
- 53 fie legals, decents, onesta si adevarats, conformandu-se principillor

pe vigoare;

1ll. Basic principles

Commercial communication must:
- be legal, decent, honest and truthfu, conforming to accepted principles of
fair competition and good business practice;

sau integritatea umana;

- not be unethical in any way or otherwise offend or impugn human dignity
or mlegn y;
be portrayed in ways which degrade them and deprive

ey i religi

e ot la o neshiatlos here they dearade themselves i ek
behavior;

. totdeauna in deplina <u legile, st
codurlle In vigoare;
nu fie niciodata

ani);

- 53 nu Incurajeze niciodata comportamentul violent, agresiv, periculos,
anti-social sau llegal;

-sanu
sau abuzul dealcool;

- 53 nu Injoseasca niciodata nici un grup al socletaii i 3 nu ofenseze
standardele acceptate de bun gust si decenta.

-never be imed at minors (people under 18),

- never encourage drink driving or alcohol misuse;
- never demean any group in society or offend accepted standards of taste
and decency.



Note explicative

Generale:

. Scopul orcirei comuniciri comerciale trebuie 53 fie promovarea unel anumite
marchbrand) st nua efectelor Sicooluit

Explanatory notes

General:

1. The p thould be
brand and not the effects of lcohol;

2. Legals - 2. “Legal* and “conforming to princples offir ompetton and good business
¥ ; ;i pracic
p
s " ; p -
: S e
: Sl e
S Dl i
Sou par schia de oo e e "
4. iolent;

mesajelorsi aluzilor de natura sexuald;

5.Onestadevirat onestaescubund rediniaulegiturs culntgrtatea mesajelor

Roastre: nu ar trebui 53 ta sau 3 prezentam fapte neadevarate
spre produsul nostru;

6.EtcT a

5. “Honest: “truthful’

6. “Ethical” means
e e e

de

i 5 .
e g moanin pn!ul ety
morle generl acceptate, chia dac astel de aciuni nu sun ntrzse In mod
gul; Promotions

7. »pewegam.uam i 5 integritil umane” inseamns ca oamenii nu trebuie

Promotji

sexual, religiei 5i apartenentei politice.

their
race; sexual oientation,rligion orpolitcalincination.
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1. Consumul responsabil de bauturi alcool

1.1. Comunicarea comercial nu va prezenta §i nu va incuraja consumul
esiv sal nsabil de alcool si nici nu va prezenta abstinenta sau
moderatia in mod negativ.

1. Responsible Drinking

1.1. Commercial shall not depict or

1.2. Commercial communication will not portray individuals in a state of

pr per 4

13 Comunicarea comercial nu va incuraja comportamentul violent,
agresiv, periculos sau antisocial (imbulzeala sau dezordinea publica) sau

g
14, Comunicarea comerciala nu va include prezentarea femelor insrcinate
1 va i adresats femellorinsarcin

15.C
sunt privite I general ca responsabile sau inadecvate, cum ar i nainte
sau in timpul condusului masinii, la munca sau In timpul practica
sporlunlor- cu exceptia beri fard alcool.

X 5, putere

sau rerta carezultatal consumului de bauturi alcoolice.

1.7 Comunicarea comerciala nu va Incuraja consumul iresponsabil de

bere prin volum, durata in timp saun vreun alt fel.

1.8 Comunicarea comerciala nu va prezenta abstinenta sau consumul

moderatInt-in mod negatt Exed huatl s moments cind consumil
vom respecta intotdeau

TR 0

1.3, Commercial communication shall not encourage violent, aggressive,
ngerous or antisocial behavior (crowd or public disorder), or any associa:

tion with illegal drugs or drug culture.

I Commeial communcaton shaf ot inclade esnant women hovn

1.5. Commercial communication may not suggest wnxumpuan of beer
under improper,
e, proceeding or during driving, at work or practicing sports - except non
alcoholic beer.

1.6. Commercial communication may ot suggest phisical prowess, power,
orstrenght s a result of consuming alcohol beverages,

17.C will ot
of beer,either through volume, time span orin any other way.

1.8. Commercial communication will not present abstinence o moderation
in a negative way. There are situations o times when consuming alcohol

choicenot to drink



Note explicative

Generale:
1.5 nu se incurajeze niciodatd  consumul excesiv sau iresponsabil” inseamn c3
aiin

Explanatory notes

General:
1. Never encouraging “excessive of irresponsible consumption” means that our

sigurantei personale sau in mod antisocial. Consumatorii nu trebuie niciodata
Incurajai (sau nu trebuie 3 I se prezinte in comunicarle noastre) s3 depiseasca

an anti-social manner. Consumers must never be encouraged (or shown in our

‘este sau urmeaz sa ajunga In stare de ebrietate), 53 nu fie prezentata niciodatd o

islikely to

become, intoxicated),
beer has been, o

53 se verifice intotdeauna ca numarul de beri prezentat 54 fie in concordants cu
numrul de consumatori prezentj.

‘notimplythat a bottie orthe ull glass s downed n one.
" =

singura inghifiturs.

)

‘de exemplu, ca fiind ma putin ‘la mods”
4 et s aco s vou f preerta coneumin bt ol it st

ntr-0 luming nega

Shouid pot be dsparaged, idculed o portyed n o negaive gt  for example

and actors may not be shown consuming alcoholic beverages before
i oy GSCSE eent of i ahcbayou o espiona Py oy
~power o strengh, except non alcoholic beer.

5

itati
ke exceptionae pters s forf, u xep bei 43 ool

ptate,
teti

u excepia berii fara alcool.

exceptnon alcoholic eer.

3. Niciodata nu vor f pr I atunci cind

manipularea une birci sau a unui jet
In ceea ce priveste promof

hiar siinotul etc.

‘excesiv sau responsabil de
« Activittile promotionale sau mesajele nu trebule sa Incurajeze niciodata

 Actvtal promotoraleceimplic degutaes vor  evtat nbenzini,cu
s e s i 2

abuziv de alcool,

de clusa n publictate,
DUPA ce activtatea

va i reluati dup ce consumul de aicool a avut loc.

« Promations should no refer to “drinking games” that encourage excessive or
rresponsible consumption.

Promotional activities and messages should never encourage consumers to
engage in isky or potentially dangerous activity.

Promotional actvites implying tasting shallbe avoided in petro sations,
except non alcohollc beer
- All promotions and promtional materials must not encourage irresponsible.
consumption or missuse of alcohol

o el that th ki s done AFTER th actvy s ehed anc. cqually
importantly, about 3
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2. Minori

: Comuricares comercls n va f relta pentra f dieciost
e persoanele sub varsta de 18 ani

2.2. Comunicarea comercial nu va pvelenta persoane consumand bere
d tea nu sunt, nu acti i nu par, in limi i

peste varsta de 25 de ani.

23, Comunicarea comerciala nu va fi directionata in mod specific citre

minori sinici nu va prezenta minori ce consuma bere.

24. Comunicaea comercala nu va promora oblect,Imagt, aitucin
ol

2. Minors

2.1. The commercial communication shall not be done 5o as to target
persons under 18.

2.2 The commercial communication shall not present persons consuming
beer f they are not, do not act or do not appear to be, within reasonable
limits, older than 2:

23, The commercial communication shall not specifically target minors or
present minors consuming beer.

\ages, atitud

24,
orbeh:

2 pictog

muzica sau alte elemente care ar putea fi atragatoare In special persoanelor

subvarsta 18 ani.

25. Comunicarea comercials va apérea In presa scris3, radio, televiziune,

cinema sau In orice alta forma de media digitala inclusiv intemnet, refele
doar daca cel putin 70% di

plasare va fi considerata rezonal valuarea

or celebrities), games or gaming equipment, icons, music or other features.
that may be appealing particularly to persons under 1

25.The commercal communication shall oy b broadcast n the printed
media,on raci

the internet,

e e plu:emem destination shall be
deeme easonatle provided that the assessment of the audienceprorto

audientelInainte de plasare, a indeplinit Crerieae plasare.

26, Comuni

autobuz etc. nu va fi amplasata in apropierea si in raza scolilor,liceelor,

gradinitelor, locurilor de joac sau in alte locuri folosite In special de
persoane aflate sub varsta de 18 ani pe o raza de 200m.

2. The commercial communication such as mnboams, posters in bus
stations etc. shall not be displayed in the vicinity and within the reach of
schools, high schools, kindergartens, playgrounds or other places mainly
used by persons under 18, 0n a 200m radius.



e G el e slaganul el
fomovsre | denuites comerdd 3 prodsuhl i v
e pitoral e prodie ca ineaza s et
pllmul rand de pevsoane cenuau varsta de 18 ani.

flate sub lul membrilor
Asocvasxel Berarii Romaniei si care wrmn comunicari comerciale privind

2.7.The commercial communication such s the logo, the brand, the slogan
used for promotion and the product's commercial name shall not be
products

persons under 18.

et the Brewers
of Romania Association containing commercial communications on beer

i va Interzice accesul celor care nu au Implinit varta de 18 ani i, de
asemenea, vor include:

for those who have not yet attained the age of 18, and shall also include a

Note explicative Explanatory notes
Generale: Overall informatior
i Jecte, imagini,simbolur, muscs, . o
idini sau comportamente, personaje fictive sau reale care sunt atractive in it
entr inortsau speciice acestors Speciic tominors
i i o e o i
Sirative inspecial pentru minort: inors,
In ceea ce priveste promof Concerning promotions:
i c beover 18 years
Virstade 18 on ofage.

18ani;

« Confinutul materilelor si actvitsilor promofionale nu va f adresat in principal
persoanelor sub varsta de 18 ani;

«No promotion shall be addressed to persons under 18;

topersons under 18;

18ani.

veasca/

w ser
Pereoind cae it Dl acessh Vi,
Internetul si tehnologiile aferente:

nologiile
e vl e e o

cpute penin k. S

hepromoticn shll e ntucind B
e S

Internet and adjacent r«hnnlaqres.-
« With regards to internet announcements (commercials), text messages, internet
webs

toadults

putea atrage minoriin mod specia trebuie evtat

ticularly appeal minors must be avoided.

iny legate de

fitre acth
marcilor 51

pe cele ce au legatura cu marca.

the websites of brands and those related to the brand.



Note explicative

Retelele de soci

re:

Explanatory notes

Social media:

Tn vederea protejari minorilor impotriva expuneri Ia comunicarea de marketing et
sau 7
B/ sdpsginiorsi/macenielor § siprofiucor If the provider of  social media platform fais o provide any age confirmation
cing s mechanism, the marketing communication should be placed - only - 1 the fllowing
bui sa i p i cazulin care three requirements are met:

A st el o
« Audienta furnizorului retelelor de socializare in tara in care comunicarea de

declrate, unde el pin 70% din aumem are virsta de 18 ani..

ture,where at least 70% of the audience s older than 18;

- -Ana thar
‘este adresat doar utilizatorilor care au: vﬂrm de 18 ani; ‘addressed to users olde than 18;
oc e mprapevir-geneatea ot
Avllm" mobile: Mobile applications:
e
fi descircate dintr-o varietate de locatii (de exemplu Apple Apple App

irp Smrey, motiv pentru care nu este necesard introducerea unei casute pentru Store), therefore, o
Prin urmare, toate aplicatiile care pot fi descarcate trebui sa solicite verificarea L

aBlhe (oin oo : )

tion. Nofurther age verification requestis necessary.
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3. Condusul

3.1 Comunicarea comerciala nu trebuie niciodata sa asocieze, direct sau
indirect,

3. Driving

3.1 Commercial communication should not directly or indirectly associate
anykind.

p.
32 P!
| of beer while or prior to driving motor vehicles of any kind - including
a barcil jitez3, jet-ski-urilor, dboats, jet-
3.3 Daca comunicarea comerciala prezinta un individ care ajunge la o 3.3 If commercial communication features an individual arriving at a party
;trebuie s3 or driving a vehice before entering a bar, it must be made clear that his
fie foarte clar facut faptul c& tiva nu Ppe
Note explicative Explanatory notes
Generale: Overall information:
1 1. Sponsorship of public transport and taxis is permitted.
2
Regarding promotions: Overall information:
5 pondonie e folowing promational acilies - orexompe afer a supermaket tasting o iy

tafia
T e o sty = el o e
magazinele de pe marginea soselelor;

i Icool la volan sau "nu

cases when it s taking pl

ot the venues closely linked with driving  for example
highway restaurants orstores

message. Except non-alcoholic beer;
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lIEI

BERARII
,\7

4, Afirmatiile despre sanatate
si despre continutul de alcool

G T G W L
privind natura i taria

4. Health claims and alcohol content

4
asto thenature and strength of beer.
i v 5

42C fali nu va folosi
casi calitate pozitiva a berii.

4.3 Commercial communication shall not imply that abuse can be avoided

43 i
prin consumul de bere cu confinut scazut dealcool

preveni,
e L
face referire la o astfel de proprietat

45C suger trebui
S potentiale benelkl! PR sanatate.

a.
<amay| fefapelice o ch ese sttt 2ot sl o etod ce s
rezolva conflictele per

4.7 Comunicarea come:clala poate include informatii factuale, cum sunt

44

g or
45, Commercial communication may not suggest that alcohol beverages
should be consumed for potential net health benefits.

46.C neverclaimt

7. Commercial communication may include factual information such as
:alane or carbohydrate content so long as itis not linked to health benefits

4 a. must never pregnancy.

48 Comunicarea comerciala nu trebuie sa asocieze berea cu starea de
graviditate sau s se adreseze in vreun fel femeilor insarcinate.

eta el kel preclm ol b cetesl peptri Eimiede
bere cu alcool si fara alcool sunt evident.

pregnant women,
49,

ke
jc versions of a

beer are recognizably different and distinctive.
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5. Succesul social si sexual

5.1 Comunicarea comerciala nu va crea impresia c& consumul de bere
sporeste sau reprezint o condifie a acceptarii sociale, succesului social
a0 seducfie sau s pomoveze sau exploaeze induigenfa sexvla sau
permisivitatea sau s prezinte nuditate:

52 Comunicarea comerciali nu va sugera c& consumul de alcool poate
Inlatura inhibifile de natura sexuala.

53 Comunicarea comercial nu va crea imaginea berii ca metods de a

5. Social & Sexual Success

5.1. Commercial communication shall not create the impression that the
it e enacs ol ol e IR el e
clal success, sexual success or seduction, or promote or exploit sexual in-
ke o permisvendss o port nuchy,
imercial communication should not suggest that drinking can
remove sexualinhibitons
5.3, Commercial communication shall not create an image of beer as a

rezolva problemele vi 2i. means to overcome problems of everyday life.

5.4.Cc ir 1y
Note explicative Explanatory notes
Generale:

Overallinformation:

5 femelle socializeazs.

1 which men
entirely acceptable.

dge

plja sunt pe deplin acceptabile.
3. Succeul sl e ciare sttt su forma promovi bosa
it

Mneritelor din partea camenlor.

4.In general,termenl desucces sexualese deschs unui numir de nerpret

i
‘dém noi, comunicarea (omemah nu lvebu
- 53 prezinte berea ca ajut et
: S preate il beica e f activilorsexuale;
- 53 prezinte berea ca,accesoriu” pentru activitafi sexuale.

by

3
ey TR Coris e i e e o R o s
achievements,
4. Generally the term “exual success* is open to a number of ifferent and not always
mutually excusie interpretations but in our understanding commercal communication
shouldn
- present beeras an aid toseduction;
- pora dikigbeer o apres o el et

resent beer s an “accessory to sexual activty
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6. Asocierea cu activitati periculoase

Comunicarea comerciala nu va asocia consumul cu operarea tilajelor

ce sunt potential periculoase.

7. Mostre gratuite

“samplingul” inseamn3 oferirea catre clienti a unei experiente pozitive a
lui), care i face s& 353 Daca se

P P

{mostele galits i e ot ofel minorkor (perscanelorce i 34 vavsla
legala pentru

6. Association with Hazardous Activities

Commercial communication shall not associate consumption with the
‘operation of potentially dangerous machinery or with the performance of
potentially hazardous activities, portray the act of consumption prior to or

7. Free samples

Sampling is about uﬂwmg consumers a positive brand experience that
makes them wantto buy

The distribution of “free samples” s subjectto the following rules’
- Free samples may ot be offered to minors (under legal purchasing age
people) even with parental consen

- Samples must consist in one meastre only (standard unit of 50 cl, which
must

500, lalocul in care s-a
0 mostra trebuie pt

- If anyone tasting a sample must be warned that the sample contains

pr
1n cazul in care mostra nu este consumat la punctul de distributie, cei

trebui s3 0 a conduce
5l canutrebuie et ionton

. p) tbe
advised that it is for their consumption only and that they should not
consumeit before driving orgive it to minors
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8. Respectare si control

8.1 Toti membrii asociatiel  Beraril Romaniei” (‘BR") se obliga sa respecte
toate regulile de mai sus.

8. plicati
ntoate comunicérile comerciale, respects Codul sica acest Cod devine o
parte intsgrants a procesull de aprobare pertru orie comunlcare
comer

peda odului trebuie asigurats, de asemenea, ca si con
el |n<redm;am afacerilor catre:

- Agentille de publicitate;

- Sodietaile de cercetari de marketing;

i cumpariitori de media;

- Altj consultanti s ate agentii externe.

8. Compliance and control

LA i the

above rules.

8.2.Itis the responsibility of each member to ensure that their employees
involved in all commercial communication, comply with the Code and that
he

communication.
8.3. Compliance must also be secured as a pre-requisite when warding
businessto:

- Advertising agencies;

Market esearch companies;

- Agencies and media buyers;

- Otherexternal consultants and agencies.
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9. Monitorizarea plangerilor

9.1 Oricine (persoand fizics, persoand juridica sau entitate a Statului)
ate sesiza Consiiul Romén pentru Publicitate privind o comunicare
comerciali prin formularea unei sesizari scrise referitoare la activitatea
gncarur membru al Asocae Bear Romnel, Aceastaseszareva f trmisa
rect

ST Rsociatiel Berarl Romaniel

ral al i
referitor |a activitatea caruia a fost depusa sesizarea.
93, Sesizarea va fi analizats de citre un Comitet Etic al Consiliul Roman
pentru Publicate conform Codulufde Comuricare Comerilaal Consllul
Roman pentru Publicita

94. Pentru ca acest Cnd este recunoscut de  membril Asocitiel Berari
Romaniei, decizia Comitetului Etic va i respec

9.5.Incepand cu data de 1 iulie 2009 Asoclatra Bevam Romaniel, pe baza
informatiilor furnizate de catre Consiliul Roman pentru Publicitate, va
intocmi

depuse. Cele 2 rapoarte vor fi publicate in termen de maxim 15 zile, de la
sfarsitul fiecarui semestru.

96. Intre site-ul Asoci

Berari Romaniel i cel al Consilulu Romn

3 aiba posibilitatea, in i observa nereguli
‘depuna si sa trimita o
formularelor existente pe site.

P
site-ul Asociati

9. Monitoring of compliances

.1 Anyone (ndividua legal person o entityof the State)my refe o the
bmittng
a wiitten intimation agam nny e o e o e Ay
Thiintimation will e sent irctly o the Romanian Advertsing Counci, in
attention of the president, copy to the executive secretary and, possibly, a
: A

92
Manager of the Brewers of Romania Association shallinform the member
association against whom the complaint was made.

93.

[ ‘ode of C
‘of Romanian Advertising Counil
9.4, As the Code is recognized by the Members of the Brewers of Romania,

9.5, Starting with st of July 2009 Brewers of Romania Association, based on
information provided by the Romanian Advertising Council, will draw 2
alf-yearly reports (in December and June) which will cover complaints
made. The 2 reports will be published no later than 15 days from the end of
each semester.
9.6. Between the Brewers of Romania Association's website and that of the
Romanian Advertising Council must be a connection, o that those who
access the website of the Association be able, If there are irregularities ob-

the forms on thesite.
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10. Dispozitii generale

10.1. Codul devine subiect al modificarilor la recomandarea membrilor,
u aprobarea Adunarii Generale a Consiliului Roman pentru Publicitate,
cel pupn o data pean.

10:
puxeduule de modificare a Codului si elaboreaza forma finala a acestua,
corobordnd toate eventualele mgesm de modificare aprobate de

103. Membri Asociatiei “Berarii Roménie trhue s3 accepte Codultn
Intregime, 3 actioneze in conformitate cu acesta, s3I respecte s sa ie in

pentru erilor Codului,
104.0 versiune a Codului se gaseste pe site-ul Asociatiei dar si pe site-ul
acel putin a unuia dintre membril Asociatiei“Berarii Romaniei".

10. General Provisions

10.1. The Code s subject to changes at the recommendation of the members,
with the approval of the Romanian Advertising Councils General Assembly,
atleastoncea year.

10.2. The Regulatory Committee of the Brewers of Romania Association
oversees the procedures for amending the Code and preparesits final form,
corroborating all suggestions for amendments approved by the Romanian
Advertising Council's General Assembly.

t ‘ode
infull, to act according to t,to observe and to be fully responsible for their
actions, under the provisions of the Code.

104,

oneofthe members of the R A



BERARII

Berea face cinste Romaniei!

Bdul. Carol I, Nr. 34-36, Et.2,
Sector 2, Bucuresti
T:+40 213172977
F:+4021317 2985

E: office@berariiromaniei.ro
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